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There are two primary logos — wide
and stacked.

When in full color, logo should always
use the darkest blue — referenced
color palette for correct color code.

If on a high contrast background,
“FOR” can be used in Red.
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SEGONDARY
1060S

Two secondary logos are available for
use — “Abdul for US” and “FOR US”
which can be used as a repeating
graphic element on swag/signage.

ABDUL FOR US
Two color

BDULus
BDULus

ABDUL FOR US
One color

FOR US FOR US
Two color One color
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These are examples of affiliate group logos. These can be created as needed by
swapping out the top word.

Use Kensington Compressed Black as the font and when in full color,
lo G 0 s affliliate name and vertical lines should always be in Red, For Abdul always
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GOLOR

Color is split into three categories —
primary, secondary, and tertiary.

NOTE

If showing opposition, use secondary colors to
represent candidates in charts and graphs.

PRIMARY COLORS

Deep Blue

HEX #1E204E
RGE 30, 32, 78

CMYK 100, 96, 35, 36

SECONDARY COLORS

Medium Blue
HEX

RGE
CMYK

Light Blue
HEX  #&4EBGAAE

RGB 78,1086, 174
CMYK 79,60,0,0

Primary colors should be the colors most used for full floods.

Coral Red

HEX  #FF564D
RGB 255, 86,77
CMYK 0, 81,68,0

Cream

HEX  #FBFOE4
RGB 249,241, 230
CMYK 1,4,9,0

Secondary colors are accent colors.

Red

HEX  #C13531
RGB 193,53, 49
CMYK 11,100,100, 2

TERTIARY COLORS

HEX  #CBA1BE

RGB 203,161,110

Medium Beige

HEX #E1BGE2
RGB 225,182,130
CMYK 8,31,58,0

Light Beige

HEX  #F5CD9C
RGB 245, 205,156
CMYK 0,23, 44,0

Tertiary colors are type and accent colors.

Light Cream

HEX  #FDFSED
RGB 253, 245,237
CMYK 0,4,5,0

Charcoal

HEX
RGB 56,53,
CMYK 66,63, 6

Black

HEX
RGE
CMYK

VIDEO USE ONLY
FOR US YELLOW
HEX #F2C127

RGB 242,193,39
CMYK 2,25,100, 0



GOLOR
PROPORTIONS

When creating a graphic, follow these
proportions for color application with
blues, creams/beige, and coral being

used most.




GOLOR
PAIRINGS

These are the optimal color pairings for
legibility and accessibility.

Consult the following website if
unsure of accessibility.

webaim.org/resources/contrastchecker/
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GOLOR
APPLIED

If a graphic is trying to convey urgency or is

more serious content, use darker blue tones.

For more evergreen/positive graphics, use
lighter colors.

For all other graphics, use discretion
based on noted proportions and color
palette categories.

DIFFERENT TONES
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Megative Ads/Graphics
Serious/somber/urgent
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PRIMARY TYPEFACE Available on Adobe Fonts

kensington

1YPE

The two primary typefaces are
Kensington and Halyard Text. Both can
be downloaded from Adobe Fonts.

Regular Regular Italie prbosson.aivesmaaspios.- e
Medium Medium Italic Tacking should nermlly b kept between 010,
Demi Demiltalic

Bold Bold Italic

Black Black Italic

SECONDARY TYPEFACE Available on Adobe Fonts

Halyard Text

Book Book O Tl S O ok
A a R e g u I a r R egu’a r Tracking should normally be kept between 0-5.
Medium Medium
Semibold Semibold
Bold Bold

Black Black




Headline Leading: +4pt Headline Leading: +4pt
T Y P [ Kensington Bold All caps Tracking: 5 Kensington Black All caps Tracking: 5

APPLIED LABOR POLIGY AGENDA LABOR POLIGY AGENDA

Subhead Leading: +4pt Subhead Leading: +4pt
Kensington Medium and Bold Tracking: 10 Kensington Bold Tracking: 10

Every worker should have the right to Every worker should have the right
joina union and support a family tojoin a union and support a family
with one good job. with one good job.

Subhead Leading: +10pt Headline Leading: -2pt NOTE: Negative leading can be
Halyard Text Regular and Semibold ~ Tracking: 10 Kensington Black All caps Tracking: 5 used for all-caps headlines only.
It’s critical that the Senate pass the PRO Act and oppose Subhead | Leading: +4pt

Kensington Medium Tracking: 10

any and all “Right to Work” legislation. We must protect
and expand prevailing wage protections and champion
worker-centered trade policies, including strategic tariffs

to grow good union jobs. INV[SII N G IN
Abdul is committed to building a government that works SMAll Bu s I N [ss ¢
&

for people - not billionaires - and to unlock what we can

An Economic Agenda for
Main Street, not Wall Street




TYPE AS

a pattern for photo or

TEXTURE

JOINUS SAT APRIL 12

Event Location

Event time

ABDUL
SENATE




ELEMENTS
Checkmarks, arrows, and

underlines are best used /
& ? E e ———— e se——

on social graphics and
emphasis on motion
graphics/video.

We want our content to feel personal
— more like someone hanging out /
with Abdul than watching a political

ad. That sense of closeness brings

people into the conversation.

To achieve this feeling, handdrawn

Example of texture use:
elements can be used to add a touch DENIM Textu:;mn be used by live
to the design language that feels TEXTURE tracing and changing the

vector color to a brand color.
A gradient is overlayed above
to create depth.

app rua:ha bI'E and hurnan_ Denim textures can hE l.-ISEd
to give a human touch as

i _ background texture
These additional graphic elements elements, over photos, or to

should be used to compliment add depth in text. These can
design and express emphasis on B vactonzad snd shiouls be

; used in brand colors.
certain words or phrases.

HALFTONE TR
e
TEXTURE i

Halftones can be used to
give a human touch as
background texture
elements, over photos,
or to add depth in text.
These should be used in
brand colors.




BRANDING
APPLIED
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In special cases, such moments of celebration or

remembrance, outside elements of the brand can
be introduced. Collage that plays into a hand-done

human feel is a good way to bring in new visual

tone. Always include some aspect of the brand
such as color or font.

k]

Women’s Day

N GELEGRATION OF __ [RFRAo—.

B ﬁlSIﬂRY MdNTH to the inc omep of Michigan!

Dr. Ale
Gaﬂadywmm

The first African American woman neurosurgeon in the
United States, who practiced in Lansing.

She was the first African American woman neurosurgeon in
the United States and later became chief of neurosurgery at
Children’s Hospital of Michigan, transforming pediatric care
and representation in medicine,



PHOTO-
GRAPHY

Photography is a key component of
the brand and should be used to
represent authenticity, diversity and
inclusivity, and a human element.

Photos should be candid, featuring
real people, and highlight stories that
align with the values of the campaign.

Al-generated photography should not
be used.

Photography should be used in full color when
high-resolution is available. In instances of
photos being lower resolution, duotone or black
and white options can be used.

Full color

OPPOSITION IMAGES

If showing Abdul with opposition on the same
graphic, always show Abdul in full color and
opposition in black and white or duotone.

The film grain effect can also be added for an
extra texture element to photography.

Duotone

Black and white



PHOTOGRAPHY
FOR EVENTS

Event photography is our main source of photography
that will be used in social media graphics and other
collatoral. Photos should show candid moments of
Abdul with supporters, engaging in conversation, and
action shots. Try to keep branding from other
organizations out of view when possible.

b




VIDEO

Video is an important part of the Abdul for

Senate communication and overall identity.
Videos are how we tell stories and create a
sense of community with our supporters.

Some key elements:

« Style feels authentic and unscripted

= Bright colors, everyday settings, and
non-political moments make content
more relatable

= Vibrant, bold visuals to create warmth and
approachability

= Center real people and genuine
community stories

- Capture man-on-the-street reactions and
informal conversations

- Break down complex issues through relatable,
everyday experiences

» Lean into humor to make content more
engaging and shareable

Extended video guidelines can be
found here.

For consistency, all text elements should use
Kensington and Halyard Text as well as brand
colors. An additional color is included in the
brand for video use only — For Us Yellow.

BDULUS SENATE

Volunteer. Donate. Join our movement.
abdulforsenate.com

B i
Volunteer, Donate.

Join our movement.
abdulforsenate.com
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CAPTION GUIDELINES:

- Keep captions within safety lines.
- Normal case.

» Only one thought per slide. (Do not end one

sentence and begin a new sentence on the
same caption.)

- Try not to cram too many words into one slide.

Instead follow the rhythm of their voice.

- Avoid one long line. Instead break the line

into two shorter lines to keep the eye from
traveling further.

- If there’s a pause, keep the caption up for that

pause until they begin their next line.

- If the pause is longer than 5s or we cut to another

shot, end the caption either at the cut or after a
few seconds

- Have the first caption start right away at 0:00

even if the talking doesn’'t begin for a second
or two



